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Agenda

Start with Planning

Brief Overview — Big Five
What are Relevant Metrics?
Boosting ROI
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Smartphone Penetration by Age and Income
January 2012

@ -5k @ 15k-35k @ 35k-50k @ S0k-75k T5k-100k P 100k+
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Ages 18-24 Ages £5-34 Ages 35-44 Ages 45-54 Ages 55-64 Ages 65+

Source: Mielsen '['Ilﬂl_S’Er!
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| Mobile devices are used throughout the day

b=~ O 3

67% 47% 39%  25%

Iying in bed waiting for while watching TV commuting
something

¥ O ik

22% 19% 15% 15%

spending time in the bathroom while shopping at social gatherings
with family
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Get Inside Your Buyer's Head

Demographics + Psychographics

Understand their problems, using their
language.

Focus your message
on solving their
problems, using their
language.

Know where your
buyers go to look for
solutions to those
problems. Be there.
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Determining Your Investment

 How much time and/or money are you willing
and able to commit?
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* Most online tools don't cost (much) money,
but hiring someone to do the work does.

o Different activities take different amounts of
time.
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Put It All Together

Look at each channel and ask these questions...

Voo

. Does my current business profile/culture/climate
fit with this channel?

. Are my buyers using this channel to solve their
problems/fill their needs?

\.

. Can | consistently invest the amount of time
needed to successfully leverage this channel?

. Does it fit with the other channels | am
considering?
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Lifecasting

httpe/fwww.justinty
httpe/feww ustream. ty ::l_

Social Networks

httpe v faceboskcom @—
httpefwww.ning.com @—
http:/fwww.myspace.com Q-
httpfwaw hiS.com @
httpy/fwww friendster.com @—
httpeffwww skyrock.com/ @—
httpfwww.orkutcom @—

Search Engines
httpafwwagooglecom @—
http:/ e yahoo.com @—
httpy fwww.msn.com @-—
hittp:/fwww.baidu.com (China) @—
httpzfwaww.acl.oom @

B2B Social Networks
httpefwwwlinkedin.com

httpefwwwxing.com
http A plaxo.com

httpdfewatryze.com

hittpsfwww.ask.com @
http:/fvesow.sohu.com (China) @—
http://search.comcast.net @
httpe//my.att.net @—
hittpe/fwww.nextag.com @—
httpzfwww business.com @—
httpyfwww.dogpile.com @

httpy/fwww, lycos.com @

http/www.netlog.com @
hittpa!/www.bebo.com @—

httpy/ i tagged.com @—
httpfwww.imeem.com @—
http://badoo.com @—
httpufwwwkanga.com @
http:/faranemyyearbook.com @
http/ wwrwclassmates.com @

Video Sites
http/fvideo.google.com
httpfwwecyoutube.com
httpyfvideo.msn.com
http:/fvids.myspace.com
httpy/fvideo.aol.com
httpe/fwww dailymotion.com/us
httpfwww.veoh.com
httpe/fwwwemetacafe.com
hittpeffwwnw.break.com
hittpe fweww.hulu.com
httpe/frevver.com

hittp: A stickam.com
httpedfblipty
hittp/fwwwviddler.com

retrIITETIvYIOYY

Micro Blogging/Texting
httpe/fwwaw twitter.com
hittpe/ftwitpic.com
hitp/fwwa twitxr.com
http:/fsearch.twitter.com
http:fawa tweetscan.com
https/fwww twemes.com
httpy/ A wmocospace.com
httpy/ Moo tumblrcom
httpy//ffriendfeed.com
hitpafwwow plurk.com
hitep//lifestream.fim
http:/fjaiku.com
httpe/fidenti.ca
http/fjott.com
http://socialthing.com
http:/fenanw 1 2seconds tv
hittpe/ fwewowsweurl.com
hittp/fwwwoutterli.com
httpfwenwitsmy.comyitsmy
httpferww brightkite.com
http://ping.fm
httpsfeww.dedgeball.com
httpy/wwwpinger.com
httpy/fwwwe.seesmic.com
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httpyfmywallst.net
http/fwww.yammer.com

6660000060

professionals.com

httpy/fenwweslideshare net

httpyfwww.ecademy.com

httpefwww.networkingfor

-$ @ dinn g g

facebook

Photo Sites
=@ http:/fewww flickr.com
—0 httpfphotobucket.com
—® http/fimageshack.us
=0 hitp/fvwww.fotalog.com
=8 httpySerwwmultiply.com
@ http/fvwewebshots.com
=@ httpy/fwww.kodakgallery.com
=@ httpy/fwwwsnapfish.com
=@ httpy/fwww.fotki.com
=0 hittpy/fwww.smugmug.conm
=0 httpyfwww.zoomr.com
=@ http://picasa.google.com
—® httpy/fwww.zoto.com

overpori=e

INTeracTive

Reviews/Travel

=@ httpycityguide.aol com/’
—® http/fwwwitripadvisor.com
=2 http/ferwwyelp.com

—@ http/fwww.citysearch.com/
—@ httpo/fwwwowayn.com/

Groups
https//groupsyahoo.com
https//groups.google.com
https/Awww.meetup.com

00000000000000000000

Tools/Platforms
hittp:/fwwwlivejournal com
hittpefwwowning.com
http:/www.vox.com
httpa/buzzm.worldbank.org

httpfwwwsharethis.com
http/Aifestream.fm
http://crowdvine.com/home

Blogs
=@ httpy/technorati.com
@ httpy/blogsearch.google.com
=@ httpyfwwwowordpress.com
@  httpdfwww.wordpress.org
=0 httpyfwww blogspot.com

=@ http/www.blogger.com

https/fwwew.movabletype.org

Wikis

httpy e wikipedia.org
httpyfrecipes.wikia.com
http:ffuncyclopedia.wikia.com
httpy ferwrwwikihove.com
httpyfewwwikimapia.org
https/fwww wetpaint.com
httpsYen.wikibooks.org
httpy//phwiki.com
httpafwikitravel.org
httpy/fyricwikiorg
http:/gollum.easycp.defen/
http:ifanw quika.com/

004806608660

@ http:ien.wikiwix.com/

Overdrive Interactive is an online marketing services firm that helps companies create genuine and lasting connections with their target audiences and
customers using Social Media Marketing, Search Engine Marketing and Online Media. Learn more by visiting us at waww.Overdrivelnteractive.com or call 617-254-5000.

Social Bookmarking
https/digg.com
httpeftechnorati.com

https Mo misee.com
httpefwww.stumbleupon.com
httpefwww kaboodle.com
httpyfwww.propeller.com
http/fdelicio.us
httpeferww.mybloglog.com
httpy/fwww newsvine.com
httpeferww.boingboingnet
http/fewnw fark.com
httpedfreddit.com
httpefwww.slashdot.com
http A bloglines.com
http/ifriendfeed.com
httped e furlnet/
httpfeww.blinklist.com
http/ferww. mister-wong.com
httpfma.gnolia.com
httpferww sphinncom

Podcast

=& hitpfwww.apple.com/itunes/
=@ httpfwwwlive3des.com
@ httpyfeaw podcast.com
—@ httpywww.podcastalley.com

Socialize With Ui

q. Mmyspace.comioverdriveiniaractive

Eusikker fWiltgr.comiovrdne

@ Websitos
@ Tools
Are we missing one?
Submit your wehsite and sea
the expanded version at
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THE CMO'S GUIDE T

THE SOCIAL LANDSCAPE

2010 IS THE YEAR CMOS WILL HEAVILY INVEST IN SOCIAL MEDIA. HERE'S A GUIDE TO
HELP YOU UNDERSTAND HOW BEST TO LEVERAGE MAJOR SOCIAL MEDIA SITES.

WEBSITE

A microblogging site
that enables users
to send 'tweets, or
messages of 140
characters or less

A social networking
site where users
can add friend, send
messsages and build
their own profile

Linked [

A social networking
site for business
professionals

You( [T

A video sharing
website where users
can share and upload
new videos

CUSTOMER
COMMUNICATION

Use keyword search monitor-
ing through a program such
as Hootsuite, Twitjump or
Radian 6 to track what people
are saying about you and your
competitors.

Great for engaging people
who like your brand, want
“to share their opinfons, and
participate In giveaways and
contests.

Mot the primary focus, but cus-
tomer engagement oppartuni-
ties are possible by answering
industry-related questions,
establishing yourself as an
axpert In the field.

Whether you sesk to sntertain,
inform, or both, video is 2
powerful channel for quickly
engaging your customers,
responding to complaints, and
demonstrating your social-
media savwy,

BRAND
EXPOSURE

‘Offers unique opportunities
for Wab site integration and
to engage with customers
in a viral way, helping your
company stand out from the
FMAs5Ses,

Facebook brand pages are great
for brand exposure. Jump-start
your brand exposure through
the ad platform, or hire a Face-
book consultant to help you
grow your brand presence.

Effective for personal branding
-and demonstrating your organi
zation's professional prowess.
Encouraging employees to
maintain complete profiles to
strengthen your team's reputa-
tlon is adwizabla.

One of the most powerful brand-
ing tools on the Web when you
build your channel, promote via
high-traffic sites, and brand your
videos,

TRAFFICTO
YOUR SITE

Patential can be large, but
promotion is an art form --
promote your brand too heav-
ity and turn off followers, yat
don't promote enough and
receive little attention

Traffic is decent and on the
rise thanks to share buttons
and counters, but don't
expect massive numbers of
unigue visitors to go to your

Traffic goes to the videos. If
the goal Is to get traffic back to
your site, then add a hyperlink
in the video description, but
don't expect traffic to correlate
closely with video views.

Value to your site’s SED is
limited, but tweets will rank
high in search results — good
for ranking your profile name
and breaking news, though
shortened URLs are of little
benefit.

Very high page rark -- almost
guaranteed on the first page
of search results — especially
for your company name or
individual employees’ names,
but that's about it.

Very good for building links
back to your site because videos
rank high. Also a tried-and-true
way for your brand to gain
EXpOSUrE:




What Will You Measure?

Attorney Social Media Plan Worksheet for
Date:

Use Responsible
(Y/N) {lawyer/stafr)

Connected

LinkedIn.com

Facebook.com

JDSupra.com

Twitber.com

Yammer.oom

Delicious.com

YouTube.com

Wimeo.com

Flickr.com

! -
>
-
=
-
=
-
=
=
=)
-
-
-
-
-
-
-
e
-
*
>
>




Build a 6-Month Plan

Throttle — one new thing each month
Prioritize

Define specific time blocks, for
example: 2 hours per week first

month, 3 hours second month, 4
hours third through sixth

Fill in the slots with your channels.

Get out your calendar and block out
the time on your schedule.
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The Big Five

Facebook - > 845 million
Twitter - > 200 million
LinkedIn - > 200 million
Blogs — 181 million
YouTube - > 152 million
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Facebook

1 out of every 7 people on earth, half log in
daily — 46% men, 54% women

35+ demographic represents 1/3 of user base

18-34 year olds — 48% check FB right when
they wake up, 28% on mobile phones before
getting out of bed

71% of U.S. web audience on FB
Source: Mashable.com
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Twitter

48% men, 52% women — 60% outside U.S.

52% update status daily — 37% login through
mobile device

25% follow a brand, 67% will purchase that
specific brand

48% of user base is “in college” — but only 8%
of teenagers report use

Source — gigaom.com and Pew Internet &
American Life Project
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LinkedIn

Replacing the Rolodex and email lists
88 million U.S., 112 million non-U.S.

17 million in groups, 1.2 million posts and
comments per week

6 million+ sales professionals; 4 million+
engineers; 4 million+ IT professionals; 2.5
million+ finance professionals; 1.4 million+
accounting professionals

Source — LinkedIn.com
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Blogging

Key tactic in "owned media® and website
search engine optimization

May be declining in use among teens (about
half as many bloggers since 2006)

Use appears to be growing in 35+
demographic

Mobile = 47% of American adults use cell

phones and tablets computers to get their
news

Source - Pew Internet & American Life Project
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YouTube

800 million monthly visitors — 4 billion views
per day — 70% of traffic non-US

62% of visitors in 35+ demographic

Average user spends 15 minutes a day
watching

Second largest search engine on internet
Source — comScore.com and YouTube.com



Facebook Metrics

Updates - frequency
-riends — social activity and messaging
-ans — word of mouth

_ike — more word of mouth across platforms
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Facebook Tips

Offers and interests must go together

Friends and Fans are the main distribution
channels

If you are in other channels, automate your
updates

Treat Facebook like a broadcast channel
Audiences are communities of mutual interest
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« Cc O www.facebook.com
d Doodle: easy ... O Imported Fro. ..

facebook

L@ Nerth Carolina & Vi ») B3 Facebook

44 Sands Anderson
vivd

FAYURT

[=] update Status Add Photo / ¥ideo == Ask Question

What's on your mind?

Welcome
[Z] News Feed
@ Messages

@ Events

A0 Find Frisnds

LISTS
[3% cClose Friends
[z Farrily

[& Sands Anderson PC

APPS

30 MyCalendar - Birthd...
Apps and Games
Phatos

IlJ3 Music

D Motes

% Queskions

&) Lirks

/E Pokes
GROUPS

[ Create Group...

Friends on Chat

Mark D. Dbenshain

Some Democrats were singing a different tune on budgeting a few vears ago, Here
are some remarks I made on the floor of the Senate today on the need to pass a
timely budget. htkp: v, youtube, comfwatch?v=pwSqlUGblps

Senator Mark Obenshain Speaks on Senate
Democrats’ Budget Obstruction
wngiel, yoUEUbE, Com

"Local jurisdictions are in the midst of their own budgeting
processes and rely on a State pass-through monizs bo
fund K-12 public education, transportation, ...

ﬁ Like * Camment * Share * about & minuke ago @

Jennie Araujo Wood

Thirking about downgrading cable ko basic basic cable and getting a Roku and Hulu+.
Thoughts? Similar experiences?

Like * Comment + Yesterday at 10:07am near Richmond, ¥4 © 18
Y 3 people like this.,
L3 wiew all 30 comments

=== Unicron Case you mean like wonderland?
g ‘esterday at 5:25pm ¢ Like © 1

Dawn Fulmore ves!
‘esterday at 5:26pm * Like

‘Write a comment. .,

Jennie Araujo Wood
It's brue,

Status update is key — 90% of Facebook users interact via the news feed

Sands Anderson  Find Friends Home

Create Event

3 app requests outstanding

People You May Know See Al

Maureen Neal
7 mutual friends
€l add Friend

Thomas Lisk
& mutual friends
| 8L Add Friend

Sponsored See Al

Pre-qualified?
Find the right Capital
Cne credic card For you
in under a minute! e
if wou're pre-gualified
niow!

Farcebook @ 2012
English (IS} * Privacy * Terms * Mare =
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7 Morth Carolina & Vir + ] B3 Sands Anderson

- Google

€ C'  © www.facebook.com/profile.php?id=1155920899
d Doodle: easy ... CJ Imported Fro...

7 Info
Phaotas
El Motes
80 Friends

Subscriptions

Find Friends

Biest Friends

) {
) {

Classmates

Friends {35)

Mancy Leyes My...

=% Mark Beese

Search

Sands Anderson
@ ‘Worked at Sands Anderson PC @ Add vour school # Add vour hometown  # Edit Profile

[=) Update status Add Photo / ¥ideo

What's on yvour mind?

Sands Anderson
Lee Byrd has been elected President of the firm, http: /{bit, by /zHNYRS

¥irginia business: Sands Anderson litigator to head firm
w2, imesdispatch.com

L. Lee Byrd has been named president of the Richmond-based laiw
firm of Sands Anderson PC,

&) Like * Comment * Share * February 27 at 9:3%m

Sands Anderson

Let's Talk abaout virginia's General Assembly, February 27, 2012 with Ben Lacy
and Jayne Pemberton httpefibit, by vEBpERS

Let's Talk about Yirginia's General Assembly,
February 27, 2012 with Ben Lacy and Jayne
Pemberton

e, youkube, com

Weekly recap for Monday, February 27, 2012, of
Virginia General Assembly activity From the Lobbying
group ak Sands Anderson PC, Ben Lacy, Virginia
lawyer, an...

ﬁ Like * Comment * Share * February 27 at 9:38am

®," Sands Anderson
A

F Een Lacy, lobbyist, reports on the second week of Virginia's 2012 General
d Assembly,

hkkp: e voutube, compwatch?v=-TF?IGohMs&list=UUHuS 4
1CnASx=p31grTMS1ulg

http:/ /www.youtube.com /watch?v =-Tfk7IGohMs&list =UUHuS4

Sands Anderson  Find Friends Home

_ t Profile || ¥iew As...

People You May Know

Susan Greenbaum
7 mukual Friends
48l Add Friend

William Markin
5 mukual Friends
&, Add Friend

S,

Sponsored See Al

H Diana Lyons likes Target.

Target
ol Like

" Diana Lyons likes Walmart,

Walmart
&) Like

New Marvel Game!
‘ou are SHIELD's newest
recruit! It's your job ko
assemble and train & keam
af all your Favorite Marwel
hieroes! Click ko learn
more!

Guy Gear. Dirt Cheap.
Get up ko 0% off on top
tier guy brands at
JackThreads, Exclusive
pricing For members, Join
niow for free and start
saving.

111,749 people like JackThreads,

U ——

-
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Twitter Metrics

Tweet frequency is under your control

Can'’t track analytics because app users are
not counted in Twitter.com

Add Google tagging or use a link shortener

(bit.ly, tiny.cc, goo.gl) to YouTube tweets to
count clicks

Totals to watch: Followers, Lists
Success: direct message
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Twitter Metrics

ElNorth Carcling & Yir -~/  Sands Anderson PC + W Goodgle

<« C |8 Twitter, Inc. [US] https: //twitter.com/=!/sandsanderson

d Doodle: easy ... I Imported Fro...

£ Home (0D comnect FH D

B SandsAnderson

.‘1 Sands Anderson PC » Follow | L~

801 TweeTs

Yirginia, Morth Caroling - httpiheeeaw. SandsAndarson.com 66 roLLowine

"l legal services for business, government and Insurance

228 FoLLOwWERS

Tweet to Sands Anderson PC

@ SandsAnderson
UR School of Law URLawSchool
g | Congratulations to the Richmond Law alumnae named the 2012
" . Influential Women of Yirginia! bit wAdaph=
TWEEL: 13 Retweeted by Sands Anderson PC
Following
Donna Berkelhammer . DBerkelhammer 5h
Followers Copyright issues for bars, restaurants and retail owners: ow yIusul
13 Retweeted by Sands Anderson PG
Favorites
L Sands Anderson PC  SandsAnderson 4h
RT @rvalocalitylaw: New on valocalityLaw: "Influential Wornen of
Recent images Yirginia" Include Yirginia Local Government Attorneys bit yiyrhPUG

Donna Berkelhammer . DBerkelhammer 5 Mar
RT cthe_sha: If you missed The Small Business Authority Hour this
Saturday, check out the pudcast thesha.comAhe-small-busi. .
13 Retweeted by Sands Anderson PG
Similar to Sands Anderson FC Sands Anderson PC Sandsinderson 5 Mar
RT @vaTrucklawyer NSF poll indicates14% of #transportation
Warkers responding Say they had near miss bic of sleepiness
it fATICNG

Edward Wiest = erwiest
Follow

Jackie Hutter IPSirategist

Follos p"‘ Sands Anderson PC Sandstnderson 5 Mar
Susan Cartier Liebel < SoloPracticel) 'I=:’| RT @vATruckLawyer: Great tip for #rial #lawyers. Jurors notice




Twitter Metrics

! i North Carolina & Wi/ » Twitter / Resources » \éj.@_oogle‘-:
& C |8 Twitter, Inc. [US] https://twitter.com/about/resources
d Doodle: easy ... O Imported Fro...

twitter¥

About / Resources

Alout Twitter Buttons, Widgets1 |OQOS, and more
Fesources
Open Source Twitter provides you with a variety of resources, including logos, icons, widgets,

and buttons.
Employees

Contact us Twitter Buttons Widgets Logos & icons
Security

i "'an:'Pl'a'-"'m"'m"'ml"m"'z.ll
Translation ) ¥ Follow Fuwik rFer

Help center

twitter

Add buttons to your website to Put your updates amywhere or Twitter-approved logos & icons for
increase engagement and create create a live strearm for an event. wourwebsites, print projects, and
a connection with your audience. Cormpatible with Facebook, eto more. Subject to guidelines.

Get started — See all widgets — Twitter 10gos & icons —

22012 Twitter About Us Contact Blog Status  Resources APl Business Help Jobs Terms  Privacy
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LinkedIn Metrics

e Connections
 |nvitations
« Recommendations
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LinkedIn Metrics

Featured Updates View All Updates

PROFILE CHANGES

Sandina Heckert has an updated profile (Experience)

=

pdate your profile

Micole Quigley has an updated profile (Experience)
Ipdate wour profile

Brian Scotti has added skills: Civil Litigation, Professional Liakility, Medical Malpractice, and 3 more
IUpdate vour prafile

Stefan Calos has an updated profile (Specialties)
pdate your profile

FPeter Marx has added skills: Entrepreneur, Intellectual Property, Digital Media, and 4 more

='e o

Update your profile

=

EW CONMNECTIONS

Laurie Baldwin is now connected to David Bullock

¥

Kevin O'Keefe is now connected to Vivek Joseph K and 1 other persan

Sakira Lilly is now connected to Lorrie Pearson

+*¥
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LinkedIn Metrics

Featured Updates ~ View All Updates

PROFILE CHANGES

& Brian Scotti has added skills: Civil Litigation, Professional Liakility, Medical Malpractice, and 3 more
IUpdate vour prafile

T, —

2 Stefan Calos has an updated profile (Specialties)
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Linkedln Metrics
A]\%?‘:I\R]bogﬂ @ Sands Anderson Law Firm

Discussions Members Promotions Jobs Search Manage Maore. ..

Start a discussion or share something with the group_
Maximum length is 200 characters.
# Attach a link

My Activity

What's Happening ~ Show all R5S discussions -
Most Popular Discussions

Article for business owners explaining M&A terms
(optional)

Helping Entrepreneurs Make Sense of M&A Deal Terms |

XCDI‘IDITI}' Xconomy.com

DnnnaRay i Selling a company is hard. For starters, how do you know if you're getting a good
Stop Following ' price, especially with a company that has little to no revenue? Is $10 million
posted 5 months ago

Russell Lawson 5 months ago - Russell likes this.
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LinkedIn Metrics

& North Caroling & Wir /[ Sands Anderson PC: » \@Richmond BizSense
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LinkedIn Metrics
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Linked ma account Type: Basic

Home  Profile  Contacts  Groups  Jobs  Inbox Companies  MNews  haore |People'.SEath..

a Sands Anderson PC © 1st Connections € 2nd Connections © Group Members ©
25 results Sort by: Relevance i

MNew results (28) for saved search "Sands Anderson PC 1st" | See all results »

Cullen Seltzer (s

Attorney, Sands Anderson PC
Richmond, Yirginia Area - Law Practice
» 54 shared connections « Similar

Steve Baril (15

Trial Lawyer, Complex Business Litigation
Richmond, Yirginia Area - Law Practice
* 54 shared connections - Similar

Brian Scotti (0

Attorney at Sands Anderson PC
Washington D.C. Metro Area + Law Practice
¥ 27 shared connections - Similar

Aaron Bailey

Attorney at Sands Anderson, PC

Raleigh-Durharm, Morth Carolina Area - Law Practice
Similar

Daniel Siegel

Bond Lawyer

Richmond, %irginia Area -+ Law Practice
¥ 14 shared connections - Similar

Ronnieye Arrington

Professional Assistant st Sands Anderson Marks & Miller
Richmond, Yirginia Area - Legal Services

¥4 shared connections - Similar

Maria (Wallin) Martell (50

: 7 N-sglegal at Sands Andersen Marks & Miller
oy linkedin.com /groups# Jmond, Yirginia Area - Law Practice
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Blogging Metrics

» Success: Readers who pass you
along

— StumbleOn (Share plug in)
— Diggs (Share plug in)
— Google+
— Facebook Like
* Install Google Analytics
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Blogging Metrics

« Comments?
— Don’t count on it
— Provide easier engagement
— B2B blogs have fewer comments
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nclawlife.com [DEFuULT]

8,

o Audience

Overview
P Demographics
* Behaviar
* Technology
* Social
¥ hahile

Wisitors Flow
Advertising
"... Traffic Sources
ﬁ Content

F Conversions

Help

The Yisitors Overview Report
Comparing Metrics

Using the Interactive Table
Common Report Controls
Yideo: Add Advanced Segments

Find ¥our Old Reports in the Mew
Interface

Standard Reporting Custom Reporting

Visitors Overview

Advanced Segments Export »  Add to Dashboard
e 100.00% of total visits

Overview

Visits - | vs. Select a metric

® Visits
100

Blogging Metrics

@North Carolina & Wir “.75 Visitors Overview - © « ‘ 3 Google

& c & https:f/www.googlle.comjanaIytlcs,‘webf:|‘ep0|‘t/visitols-ovewiewfa7398248&*\.'14287953[315059771/
d Doodle: easy ... OO Imported Fro...

Admin

Help &

Feb 4, 2012-Mar 5, 2012 ~

Hourly Day Week RMonth

1,163 people visited this site

VMG 1,253 Visits

INAMAS 1,163 Unique Visitors
AN 1,637 Pageviews

b 131 Pages/Visit

Aoty 00:01:09 Avg. Time on Site

e N,

81.32% Bounce Rate

m 90.18% New Visitor
1,130 Visits

m 9.82% Returning Visitor
123 Visits




YouTube Metrics

* Views
 Engagement
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YouTube Metrics

! [E Morth Caroling & Vi x] D vYouTube - Broadcas! » \g’,!Google
€ C  © www.youtube.com/my_videos?feature=mhee
d Coodle: easy ... OO Imported Fro...

[
Yuu TUhe Q Browse | Movies Upload S8 SandsAndersonPC

Video Manager Video Editor Subscriptions Analytics Inbox (3) Settings

Upload Uploads ﬂ

+ Addto Actions View: Hewest = Search uploads
Uploads

\ Let's Talk about Virginia's General Asse
Playlists — March 5, 2012 11:55 &M w

Edit =~
History

Brad King, Wirginia lawyer
Search History February 27, 2012 2113 PM

Edit  ~
VWatch Later )

Let's Talk about Virginia's General Assem. ..
F avarites February 27, 2012 5:22 AM

Edit -

Let's Talk about Virginia's General Assem. ..
February 20, 2012 5:31 AWM

Edit -

Terrence Graves, Virginia lawyer
February 17, 2012 11:44 AM

Edit -
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YouTube Metrics

V = rorth Carolina & Vie ) @ YouTube - Broadcas » A Google x

&« C 8 https://www.youtube.com/analytics/?vmv=2#dt=lt,fs=14854,fe=15406 fr=UNO01 fi=v-BSy2zJhzHTA, r=views,hq
d Coodle: easy ... £ Imported Fro...

Rl e Video: Jayne Pemberton, Virginia lawyer
Traffic sources Lifetime (Sep 2, 2010 — Mar 7, 2012)

Audience retention
Lifetime views for videa 376 @

~ Engagement reports
Views @

376

Subscribers
Likes and dislikes
Favorites

|Line chart Map | Daily ~ Compare metric ™
Comments S

Sharing

W views
28

Send feedback 21

| Geography‘ Date |

Geography Yiers e
United States 365
Canada 3
Japan 1
Trinidad and Tobago

Chile
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Benchmark
Record
Track

Compare

Deriving ROI
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Driving ROI

SANDSZ
ANDERSON

Christiansburg

Fredericksburg

ATTORNEYS OURWORK DIVERSITY CAREERS ABOUT US NEWS & EVENTS

OFFICES

e | ¥ our la W y ers

L $ get 'YOUI point

Sands Anderson PC's Virginia and Morth Carolina attorneys offer a comprehensive range of transactional
and litigation legal services to businesses, business owners and company executives, financial
institutions, governments, healthcare providers, professional service firms and practitioners, the insurance
industry and individuals.

Cur work includes:

« Business & Professional Litigation
« Business, Finance & Real Estate
+ Healthcare

\We are a mid-sized law firm, which enables our clients to be assured that their matters are attended to by
the best and most experienced lawyers in our ¥Wirginia and North Carolina offices, Our size means our clients
have access to the resources and expertise of a large, multi-practice law firm while experiencing with our
attorneys a level of personal service and contact of the quality more often found in smaller law firms.

Attorneys in Virginia and North Carolina

We are experienced attorneys servicing the Mid-atlantic region for clients with sophisticated litigation and
business transactional needs, Sands Anderson has lawyers and legal services support professionals
located in Richmond, Christiansbura, Fredericksburg, and McLean, Virginia, and Raleigh, North Carolina.

Learn more about our team of Yirginia and North Carolina lawyers and what we can do for you,

Ol et

m FAST FINDS
Q Find an Attorney

= RECENT BLOG POSTS

"Influential Women of
Yirginia” Include Yirginia
Local Government Attorneys
March 6, 2012

A Man Walks into a Bar...And
Sues for Copyright
Infringement

March 6, 2012

Yirginia Supreme Court
Opinion Affecting Local
Government Law: March 2,
2012

March 2, 2012

But Wait.... There's More:
Recent Offers to Trademark
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Driving RO

Search by:

ABCDEFGHIJKLMNOPQRSTUVWXYZ
Attorney Last Name: |Select an attarney _V|

Practice Area: |Select a practice

Location: |Select a location w |

Joel M. McCray - (304) 783-7223
David L. McKenzie - (919) 706-4214
Erin R. McNeill - (304) 783-7245
Andrew R. McRoberts - (204) 783-7211
Bruce L. Mertens - (304) 783-7203

8 RECENT NEWWS

A Forum on Employment
Practices Liability (EPL)
Coverage and Best HR
Practices

4/18/2012

Lee Byrd Elected President
of the Firm
o/24/2012

Jeff Geiger Talks about
Internet Privacy
2/20/2012

Waiver of Dual
Representation Insufficient
to Cure Conflict in
Bankruptcy Court
2/16/2012

Runner Calos Covered In Tri-
City Health
2/10/2012

David Mckenzie, North
Carolina lawyer




Drivin ROI
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Richmond’s Premier Event Space
B i Username

@ichmond

Your city.

vour it Bi2Ganses

Home News The List BizSense Pro

The Docket: Court Reundup for
2.1.12

A4 busy Docket this week including
suits filed against tha RRHA, a ...

Rich Wire

SHARE YOUR STORY.

Allianz Global Assistance goes Red for
Women with the American Heart
Association

Ag part of the campaign, associates collacted
more than 130 pounds of pennies and spent
more than 140 hours weaving a rug out of
recycled red T-shirts for the Go Red for
Women auction.

February 23, zo12 | Read thastory »

Eagle’s Home Gallery Wins Gold for
Best Design Center in North America
at the 2012 Nationals

RICHMOND, VA (February 13, 2o12) - The
Mational Sales and Marketing Council {ISMC)
of the Mational Association of Home Builders
(IAHE) honored Eagle Construction of Vi,
LLC atthe zoi=..

February 14, 2012 | Read tha story »

is a paid news sarvice.

THE WINE LOFT

Advertise AboutUs  Subscribe to Newsfeed

ground up instead of rehabbing vacant and
abbandoned buildings. Great idea ”

kon Cne or two bedrooms, with a wiew (for
averyorie)

“Looks nica. I live near hear and welcome the
growth. I hopa this inspires some of the
nearby .7

Brett on One or two bedroorns, with a view
{for everyone)

Today's Legal Talking Point

from Sands Anderson PC

On Confidential Employee Data

Talking| {5773t s
> [

WINE BAR

Www.win

LIS

supporter

REALTOR

acvisor &
navigator |

s.m M s WeAreTheR.com

RICHMO NI

pr e L

SUBSCRIBE

fo RES Feed

884 1263

Followers Fans




Driving ROI

r North Caroling & Wir « 0 (5) Welcome, Russel «| *8 Virginia Business - v »
& C O www.virginiabusiness.com
d Coodle: easy ... O3 Imported Fro. ..

virginiabusiness.com

Annual Conf & Golf Invitational
SHE Henr:‘hlz‘:r: UFE::‘:‘I‘: &l M a

{:}i:?- Virginia Socie Healthcare Engineers
()3

Industry Mews ‘ Opinion ‘ Reports i ‘ Calendar ‘ Lists Current Issue

Seal’ch:| | subrmit : : dvertise | Subscribe | Media kit | M Follow @VirginiaBiz

y i awsletters
C_or[:'to_rate expansion i e The daily B
Virginia iE Intel business news
wirginia announced 406 cial Publications d to start
economic development proje -2 Selection Guide youmeecitnista
last year that are expected t \eting Planner your day. Sign up
create 27,938 jobs and $3.3 cial Reports for the Virginia
billion in investment. 111 Best Places to Work Business e-news!
lide to Doing Business
antastic 50
uper CPAS
Leqgal Elite
-1 CEQ pay survey
.nination Forms
CFO Awards
« Best Brokers & Deals

| Latest News

|Countv leaders urge Virginia senators to
pass a budget

Officials stressed the importance of 2 state budget
for localities and cited critical deadlines such as May
1 for teacher contracts

Samsung, Google lead mobile phone
market

Survey by Reston-based comScore finds 100 million
Americans use smartphones
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Social Media Strategy

Supports current marketing
Knowledge is the biggest obstacle
Reputation is the biggest benefit

It works like a conversation

Lawyer is the content

Niche is crucial

Benchmark, plan, measure, improve
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- Cell: (804) 240 8862

----http //WWW Ilnkedln com/m/russelllawson- S,

S IrIawsonB@qmall com
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